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From the Executive Director

T

In addition to creating new markets
and building demand for our products, we
engage in research. This research looks at new
innovative trends occurring in the industry and
how our growers can be more competitive.
Lastly, we were charged to educate the public
and lawmakers. Early education efforts
centered around emerging industries, market
trends and production practices. Now, we are
moving to educate consumers, policy makers
and decision makers around the practices that
have been adopted on the farms and how they
are helping to improve production and protect
the environment.
2
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he Corn Marketing Program of
Michigan was established for three
primary reasons. The first is
to help develop new markets for
Michigan corn farmers and
to bring a competitive edge
to other farmers in the U.S.
Since our founding, we
continue to have that goal
in mind, but have expanded
to work with other states to
develop our competitive edge
in other countries.

COR

Twenty-five years ago, corn growers in
Michigan voted to establish the Corn
Marketing Program and today we find
ourselves one more generation
removed from the farm. As
consumers become further
and further removed from the
farm, it’s more important than
ever for agriculture to educate
consumers on why you do what
you do. We have to tell the story
of why you use biotechnology,
why you spray at certain times and
for what, why do you till or not till?
We have to answer questions like, are GMOs
safe? What does sustainability mean to you?
Are you really an environmentalist?
But not only do we have to answer questions
we also have to listen to what they are asking.
Good listening means listening to understand
the root of their question and the values from
which it stems. Not just listening for our chance
to speak and answer the question we think
they’re asking.
At this year’s Great Lakes Crop Summit, we
had various speakers about this exact topic.
Our speakers used many different methods

to communicate, and ultimately how you
communicate is up to you. You can sing about
it, you can strike up the conversation at your
grocery store or you can invite people to your
farm and show them what you are doing. Try to
tell your story to someone new every day.
We also heard from a panel of young
consumers at the crop summit, which provided
an opportunity to listen to their concerns and
questions. They had never been on a farm
or talked with a farmer. They had questions
because they’d never been communicated to
about how we farm. This is the second year
that we have done this panel and it shows how
important it is to address their concerns, gain
their trust and explain how we are making sure
our children, grand-children and generations to
come will have this land to take care of.
There are lots of opportunities to get involved
and tell your story through the Corn Marketing
Program of Michigan and the Michigan Corn
Growers Association. From hosting a ride
along with your state legislators, to submitting a
letter to the editor of your local paper. If you’re
interested in telling your story and need help
getting started, give us a call and we can talk to
you about how to get more involved.

F

From the CMPM President
By: Tom Durand, President, Corn
Marketing Program of Michigan

T

he Corn Marketing Program of
Michigan was officially established
in 1993 as a checkoff program under
P.A. 232 which allows for the establishment
of check-off programs for commodities grown
and sold in Michigan. 2018 will mark our 25th
anniversary, and today the program remains
more important than ever. We’ve made a lot of
progress, but there is still more work to do.
The mission of CMPM is to fund market
development, research and education aimed
at improving the economic position of
Michigan’s corn farmers. We achieve that
through multiple avenues.
We invest in national organizations, including
the U.S. Grains Council and the U.S. Meat

Export Federation, which help
create new foreign market
opportunities for corn and the
products it gets turned into.
Domestically, we fund the
installation of new flex fuel
pumps across the state to boost
ethanol consumption. We also
work with the auto industry and
the ethanol industry on growing
future markets for corn ethanol. (You can
read more about these efforts in this edition’s
spotlight on ethanol market development.)
On the research front, we invest in new
methods to improve the efficiency of corn
production, protect our right to farm and find
new uses for corn and byproducts. You can
read more about our current research project
online at www.micorn.org.

In terms of education, as
consumers become more and
more removed from the farm,
this aspect of our mission
becomes more critical.
We fund educational
efforts that give consumers
accurate, science-based
information about food and
farming. This means debunking
myths about GMOs and advertising
the benefits of ethanol.
This work is even more important at times
when the farm economy is struggling.
Ultimately, your investment in the CMPM is
helping to protect existing markets and create
tomorrow’s new markets for corn and corn
products.

From the MCGA President
By: Alvin Ferguson, President,
Michigan Corn Growers
Association

A

s I come to the end of
my term as president
of the Michigan Corn
Growers Association, I want
to take a moment to say thank
you. It’s been a pleasure serving as
your president these past two years and
I’m proud of the work we’ve done together to
advocate for our industry.
We’ve achieved a lot, including defending
the Renewable Fuel Standard from attacks,

pushing to overturn WOTUS,
advocating for sound science
in legislation affecting
GMOs and atrazine, and
fighting for trade policies
that would open new
markets to Michigan’s
corn growers.
At our March board meeting,
we elected a new slate of officers
to represent you.
President: Jason McConnachie, Deckerville
Vice President: Dan Cable, Maybee
Secretary/Treasurer: Janna Fritz, Bad Axe

I know that these officers will serve you well,
and I’m excited to see what the future holds
for the Michigan Corn Growers Association.
As former president, I will continue to serve
as an ex-officio member of the board in the
position of chairman.
Again, it has been my pleasure to serve
you. I am thankful for the dedication and
hard work of our board members and for
the continued willingness of our more
than 1,400 members to stand up on behalf
of our industry. Best wishes for a safe and
productive planting season!
MICHIGAN CORN | SPRING 2017
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CMPM Market Development Spotlight: Ethanol

T

he Corn Marketing Program of
Michigan (CMPM) is tasked with
education, research and marketing
programs aimed at strengthening Michigan’s
corn industry and growing the businesses
of the farmers we represent. In this edition,
we’re highlighting one key area of market
development – the ethanol industry.

up of auto manufacturers, equipment
manufacturers, chemical companies, seed
companies, ethanol companies and corn
checkoff groups from various states. It
serves as a forum for building relationships,
identifying barriers to the expansion of
ethanol use and determining what is needed
to move beyond those barriers.

In Michigan, around 25 percent of our annual
corn crop goes to make ethanol, that’s a
substantial piece of the market. The co-products
of that process are also valuable in the form of
corn oil and DDGs, a high-protein animal feed
that goes back into the food system.

The group has successfully identified a series
of barriers to wider adoption of higher blends
of ethanol fuels and identified a timeline of
activities to overcome those barriers. The
group has also passed High Octane Low
Carbon Fuel, which is an ethanol blend,
through the American Society for Testing and
Materials International (ASTM) so that it can
be used by EPA as a test fuel when certifying
engine mileage and emissions. Moving
forward, the group is working to define these
ASTM standards.

There is still a lot of room for growth in the
ethanol industry, which ultimately means more
demand for corn and a stronger corn industry
in Michigan. CMPM is working heavily on
expanding this market through initiatives
aimed at growing demand domestically,
expanding existing foreign markets and
developing new and emerging markets.

Domestic Markets
One way that CMPM is working toward
expanding domestic ethanol markets is
through our participating in the Ag Auto
Ethanol workgroup. This group is made
4
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The workgroup is also working on expanding
a current waiver on Reid Vapor Pressure to
include E15. Currently, 10 percent ethanol
fuel has this waiver, which allows it to be
sold year-round as regular fuel. Without the
waiver, E15 can only be sold as regular fuel for
half the year, and has to be sold as flex fuel for
the other half. This is a significant barrier to
selling the fuel.

The workgroup identified the availability of
fueling station infrastructure as another key
barrier. To help overcome this barrier, CMPM
used checkoff dollars to secure a grant from
USDA that will allow us to install additional
E85 pumps, flex fuel pumps and underground
storage tanks for ethanol across Michigan.
(You can read more about this project on the
next page.)

International Markets
CMPM is also heavily involved in
expanding markets for ethanol and DDGS
in foreign countries. Primarily, this work
takes place through the U.S. Grains Council
(USGC), which CMPM contributes
funding to. USGC builds the relationships
on the ground that help increase our
exports to foreign trading partners.
In addition to existing markets, USGC is
working in emerging markets to educate
them about the benefits of ethanol for
cleaning up air pollution. They have also
worked with livestock farmers in foreign
countries to show them how to properly
feed DDGS and the benefits of using this
high-protein feed in their operations.

Grant Application Deadline Extended for
USDA Biofuels Infrastructure Program

T

he Michigan Department of
Agriculture and Rural Development
(MDARD) and the Corn Marketing
Program of Michigan (CMPM) have
announced an extension on the deadline
to apply for grant funds under the Biofuels
Infrastructure Program (BIP). Funding
is available to help with equipment and
marketing costs for retailers that want to
sell higher level blends of ethanol ranging
from 15 to 85 percent. Applications must be
completed by April 30, 2017.
BIP grants will provide partial
reimbursements for the installation of
flex fuel dispensers, dedicated E85
dispensers and underground storage tanks.
Flex fuel dispensers are eligible for
reimbursement of 75 percent of the cost up
to $45,000 dollars. Dedicated E85 dispensers

are eligible for 75 percent reimbursement of
the cost up to $35,000. Underground storage
tanks are eligible for reimbursement of 25
percent of the cost up to $100,000.
To apply for dispenser reimbursement,
retailers must submit an application,
RFP and a completed FSA 850 form.
Approval may take 6-8 weeks once all
documents are finalized.
To apply for underground storage tank
reimbursement, retailers should plan to start
their application process when they begin
site engineering. Applicants must submit
the application, RFP, FSA 850 form, State
Historical and Preservation Office (SHPO)
paperwork and any necessary Fish and
Wildlife information as is determined by
Michigan’s Farm Service Agency.

This approval process may take longer
than applications for dispensers only.
In order to receive reimbursement, no
construction can begin until approval from
USDA is received. Construction must be
completed and dispensers in service by
December 30, 2017.
Additionally, CMPM will offer a separate
grant for the installation of a price sign
marquee upon completion of dispenser
installations. Applicants should request a
separate RFP to apply for this program.
To request more information and an
application for this program please
contact Tera Havard at CMPM by
phone at (517) 668-2676 or by e-mail
at thavard@micorn.org.

The local cooperative.
A farmer’s second-best friend.
For as long as its valued members have been farming, the local co-op has always been by their side,
supplying them with the expert services, essential products and market access they need to succeed.
With today’s rapid pace of change in agriculture, farmers depend on their co-op partner more than
ever to help them grow and be profitable. Visit www.valueofthecoop.com for more information.

Your cooperative. Local. Loyal. Trusted by generations.
Agronomy
Hamilton, Wayland
and Traverse City
877-969-1122

Energy
Hamilton and Traverse City
888-GAS-2YOU

CHS_Hamilton_CornGrowersAd.indd 1

Feed
Hamilton and Holland
866-446-0038

Eggs
Hamilton
800-864-2220

Zeeland Lumber & Supply
Zeeland, Kalamazoo, and
Wyoming, MI, and Elkhart, IN
888-772-2119

© 2016 CHS Inc.

5/12/16 8:36 AM
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Research Update: Corn Response to Pre-plant
and In-season Nitrogen Combinations

W

hile corn nitrogen (N) response
may fluctuate as much, if not
more, than commodity prices,
agriculture continues to pursue new and
improved N strategies to address everchanging economic, social and environmental
concerns regarding nutrient management. The
Corn Marketing Program of Michigan has
funded a three-year study by Dr. Kurt Steinke
and Jeff Rutan on this topic.

Methodology:
Field experiments were conducted from
2014-2016 investigating corn yield response
to several N management programs involving
multiple placements and timings applied at a
consistent rate (140 lbs./a N in East Lansing
and 180 lbs./a N in Richville, MI).

Nitrogen management programs
were grouped into three
strategies:
1. Broadcast pre-plant incorporated (PPI)
N, included 100% urea, 25/75 mix of urea
6
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with polymer-coated urea, and poultry litter
applied at 1 T A-1 plus sidedress N at V10.
2. Starter N applied as popup (7 lbs./a N),
which included sidedress at V4, V10, or a
50/50 split at V4 and V10.
3. Starter N sub-surface banded as 2x2 (40
lbs./a N), which included sidedress at V4,
V10, or a 50/50 split at V4 and V10.
Corn yield potential is determined early in the
growing season (e.g., V6) and can be reduced
if N becomes limiting, especially considering
the impact of weather on the success of inseason sidedress timings.

Outcomes:
In this 3-year study, corn canopy sensing at V6
using NDVI was often a significant predictor
of final grain yield, but NDVI was variably
influenced with popup, 2x2, and PPI N
applications. One take home point from this
study is the importance of pre, 2x2 or popup
N applications sufficient to supply enough

N until sidedress timing, especially when
sidedress was delayed.
With popup applications and no
sidedress until V10, yields were down
18-22 bu./A when optimum to below
normal rainfall occurred.
With the 2x2 strategy, yields were reduced up
to 11 bu./A (although not statistically lower)
when sidedress was delayed from V4 to V10.
Across all site years, similar yields were often
achieved using the popup or 2x2 strategies,
but both increased grain yield ≥ 9 bu./A in
dry years compared to multiple PPI strategies.
In wet growing seasons, yield potential was
maintained but not statistically different with
delayed V10 sidedress applications after either
popup or 2x2 likely due to avoidance of the
early-season rainfall period.
PPI poultry litter and a V10 sidedress
provided a slowly available N source and
increased grain yield by 17-27 bu./A

compared to either a 2x2 or popup and V4
sidedress in wet soil conditions.
Many growers still prefer a single PPI N
application in the spring compared to a
split-N system. In 5 of 6 site years a 7-30
bu./A yield increase occurred with a
split-N strategy as compared to a single PPI
application of urea, but results were only
statistically significant in 3 of 6 site years
in which a 16-30 bu./A yield increase was
observed. Yield increases utilizing split-N
strategies further illustrate the risk of N loss or
difficulty in N uptake associated with PPI N
applications when rainfall is either excessive
or too little, respectively.

approach due to reduced N rate application
at planting and concern for seed or seedling
injury. The 2x2 strategy appeared to offer a
more consistent yield response. Ultimately
growers missing the V4 application window
may still utilize the late season V10 timing as a

rescue application as corn yields
greater than 187 bu./A were achieved.
A full report can be found at
www.micorn.org/research.

The current study saw little benefit observed
across all site years to polymer-coated urea.
Corn yield expression is influenced early
in the growing season further emphasizing
the importance of sufficient N supply until
sidedress timing. With the exception of a
single site year (i.e. poultry litter application
with V10 N in wet soil conditions), no
significant positive yield responses were
observed to late season N application from
2014 to 2016.
While split-N applications generally increased
yield, more risk was involved with the popup
MICHIGAN CORN | SPRING 2017
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The Corn Marketing Program of Michigan is seeking
applications for the inaugural class of the Michigan
Corn Education, Networking and Training Program
(MI CENT). This program is designed to provide
educational opportunities for the next generation
of Michigan corn farmers. Topics include agronomy,
technology, farm management, the work of the National
Corn Growers Association and one topic picked by the
class. There will also be plenty of time provided for
networking and an optional international tour (for an
additional fee).
The program consists of five sessions. The four sessions
in Michigan will begin with an evening reception
followed by 1.5 days of educational presentations. The

DATES, TOPICS &
LOCATIONS
Session 1
Agronomy
January 9-11, 2018 • East Lansing
Session 2
Technology
February 13-15, 2018 • East Lansing
Session 3
Farm Management
March 13-15, 2018 • East Lansing
Session 4
You Pick
June 26-28, 2018 • East Lansing
Session 5
National Corn Growers
Association Work
July 17-19, 2018 • Washington, DC
Session 6
Optional (International Tour)
2019 (Offered every other year)
TBD

session in Washington, DC will be approximately 3 days.
Details for the optional international trip will be provided
to the class at a later date. The material will be in-depth,
challenging and rewarding.
Participants may be nominated by their peers or they
may nominate themselves. Upon nomination an
individual will be notified and sent an application form.
Forms are also available online at www.micorn.org.
Applications are due September 29, 2017. Application
review will take place in October and participants will be
notified in November. Primary selection criteria includes
the applicants’ desire and ability to participate. Diversity
among farm size, geographic location and agronomy
background will be sought as well.

Registration fee: $300 - optional international session is extra
Lodging and meals will be provided.

SEEKING NOMINATIONS
Nominate your peers or yourself.

Please send all nominations to Theresa Sisung and they will be
sent an application and more details about the program.

Applications due September 29.

CONTACT INFO

Refer questions to Theresa Sisung at 517-668-2676
or tsisung@micorn.org

For more information, visit www.micorn.org

More than 1,000 people attended this year’s Great Lakes Crop Summit at Soaring Eagle Casino & Resort.

More than 1,000 Farmers and
Agribusinesses Gather for 2017
Great Lakes Crop Summit

M

ore than 1,000 people gathered at
Soaring Eagle Casino & Resort to
attend the 2017 Great Lakes Crop
Summit. The event featured expert speakers
from universities and industry on a wide
range of topics, including agronomy, new
technology, marketing and communication.
The event is a joint effort of the Corn
Marketing Program of Michigan, the
Michigan Soybean Promotion Committee
and the Michigan Wheat Program.
“Working together with the Michigan
Soybean Promotion Committee and the
Michigan Wheat program is great because
there’s a lot of overlap in farmers who grow
corn, soybeans and wheat,” said Jim Zook,
executive director of the Corn Marketing
Program of Michigan. “Having all three
commodity groups meet in one place really

amplifies the value of the crop summit and
allows us to bring in top notch speakers with
valuable information to share. That’s why
the Great Lakes Crop Summit is the premier
event for Michigan farmers.”
Speakers at the conference focused on actions
that farmers can take that will ultimately
help make their business more profitable – a
goal that is even more important when the
farm economy is going through a downturn.
These topics included Chad Colby with
Colby Ag TECH, who discussed how drones
and remote sensing equipment are changing
the future of farming. Mike Mock, with
Mock Consulting LLC, gave farmers tips
for managing financial risk and developing
marketing plans. Two farmer panels closed
out the event, giving real-world advice about
using manure as fertilizer and variable seeding
rates for corn and soybeans.

Kim Bremmer gives the crowd tips and
tricks for how to talk to non-farm
audiences about agriculture.

MICHIGAN CORN | SPRING 2017
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Chad Colby of TECH shared his extensive expertise in ag technologies that will have practical, yet far reaching impacts in the future.

“One of the shared missions of our three
This is even more important as consumer
checkoff organizations is to give our farmers
opinions are shaping market demands and
access to research and education that will
pushing regulations that have a direct impact
help grow their businesses,” said Jody Pollokon the farm.
Newsom, executive director of
the Michigan Wheat Program.
www.planttuff.com
“The crop summit is a chance
for our growers to learn more
about management practices,
new technology and marketing
tactics that can ultimately
grow their bottom line, which
is especially important with
today’s prices. We put together
Silicon pHertilizertm
a fantastic program this year,
and we’ve heard lots of positive
feedback about the value of the
event from growers.”

“The Great Lakes Crop Summit was a
huge success this year, and we had another
record year for attendance,” said Gail Frahm,
executive director of the Michigan Soybean
Promotion Committee.
“From the trade show, to the
networking opportunities, to
the high-quality speakers –
we know this conference
provides growers with a lot of
new ideas that they can take
back to the farm.”

855-857-5268

On Wednesday morning, Dr.
Kevin Folta of the University
of Florida, Greg Peterson of
the Peterson Farm Brothers,
and Kim Bremmer of
AgInspirations, spoke
about how important it is
for farmers to communicate
with the non-farm public
about our industry.

Concerned About Nutrient Deficiencies?
Frustrated by Uncontrollable Weather?
Old Practices Just Not Getting
the Job Done Anymore?

10
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Next year’s Great Lakes Crop
Summit will take place January
31 – February 1, 2018 at
Soaring Eagle Casino & Resort
in Mt. Pleasant.
The 2017 Great Lakes Crop
Summit was made possible
by the generous support of 64
sponsors and exhibitors. A list
of sponsors, the full speaker
list and information about past
years are available at www.
GreatLakesCropSummit.com.

MCGA Elects New Board Members

T

he Michigan
Corn Growers
Association
announced the results
of board elections at
its annual meeting
which took place
January 25 at the Great
Lakes Crop Summit.
MCGA is proud to
welcome its new
and reelected board
members. Thank you
for serving Michigan’s
corn farmers!

District 1 - Waylon Smolinski

District 2 - Carlton Blough

District 4 - Eric Voisinet

District 5 - Ron Parks

District 7 - Mike Hard

At-large - Matt Cary

Outgoing Board
Members Honored for
Years of Service

Scott Lonier
2008-2017
(10 Years)

A

t the 2017 Annual Meeting of
the Michigan Corn Growers
Association, Executive Director Jim
Zook honored three board members who are
leaving the MCGA board after many years of
dedication and service.
“Each of these men have acted as outstanding
representatives for Michigan’s corn industry
over the years,” said Zook. “It’s been a
pleasure working with each of them and we
thank them for their many years of service.
We’re sad to see their terms end, but we know
that they will continue to be strong advocates
for Michigan’s agriculture sector.”

Ed Breitmeyer 2005- 2017 (13 Years)

Scott Miller 2002-2017 (16 Years)
MICHIGAN CORN | SPRING 2017
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MCGA Members Weigh in on
MCGA Policies and Effectiveness

A

recent survey of Michigan Corn
Growers Association members
measured attitudes and support for
MCGA policies and gave members a change
to weigh in on the direction they would like to
see the organization take.

operation. Legislative representation in
Washington D.C. and in Lansing was the top
reason that members cited for joining MCGA.
Increasing the profitability of their farm and
increasing corn usage were the next two most
popular reasons for joining.

The survey showed that 96% of members
believe that MCGA’s legislative advocacy has
had a direct positive impact on their farming

In terms of MCGA priorities for the future,
members listed trade issues, biotechnology/
GMOs, environmental regulations and

ethanol as their top four priorities. These
survey results will help guide the priorities
of MCGA moving forward.
Thank you to all of the members who took the
time to fill out the survey. Your feedback helps
us serve you better! If you have any feedback
or input on MCGA activities, we are happy to
hear from you. You can call the office at
(517) 668-2676.

Michigan Corn Growers Association
working for our sponsors
$500 or less

$500 - $1,000 $1,000 - $1,500 $1,500 - $2,000 $2,000 or more

Corporate
Annual Meeting
Thumb Golf Outing
Central Golf Outing
Newsletter

A sponsorship opportunity for

everyone

Contact Penni for more information on
how to become an MCGA sponsor
psweeney@micorn.org | (517) 668-2676
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BETWEEN

THE

ROWS

The Corn Marketing Program of Michigan and Michigan
Agricultural Commodities are partnering to host the Between
the Rows Tour this August. Tour dates and locations are below:
Tuesday, August 22 (Shiawassee county)

Friday, August 25 (Lapeer county)

Wednesday, August 30 (Calhoun county)

Scott Miller’s Farm in Elsie

John Ferkowicz’s Farm in Silverwood

Farm TBD

Wednesday, August 23 (Tuscola county)

Monday, August 28 (Montcalm county)

Thursday, August 31 (Lenawee county)

Zwerk & Sons in Vassar

Main Farms in Six Lakes

Jim & Laurie Isley’s Farm in Palmyra

Thursday, August 24 (Huron county)

Tuesday, August 29 (Cass county)

Gentner-Bischer Farms in Minden City

Berrybrook Enterprises in Dowagiac

Please watch the summer newsletter for
more details.

Mark Your Calendar
For the Annual
MCGA Golf Outings

New
Date!

Central Golf Outing: FRIDAY, July 28th
@ Centennial Acres Golf Course in Sunfield
Thumb Golf Outing: Wednesday, August `
9th @ Verona Hills Golf Club in Bad Axe
Watch for registration forms in the
June newsletter or visit our website,
www.micorn.org, for more information.

“May the Course Be With You!”
MICHIGAN CORN | SPRING 2017
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Dr. Kelvin Grant Receives MCGA Friend of Corn Award

T

en years ago, the Michigan
Corn Growers Association
created the “Friend of
Corn” award to honor individuals
who have shown great support,
leadership and dedication to
the Corn Industry. The award is
presented at the MCGA Annual
meeting. This year MCGA honored an
outstanding leader, Dr. Kelvin Grant.
Dr. Grant received dual bachelor degrees in
crop and soil science and plant genetics from
the University of Maryland and a PhD from

Cornell University. He worked for
the USDA as a blueberry genetics
researcher then as a maize
research scientist with DuPont
Pioneer for the Northeast United
States region. He owned or
shared nine U.S. patents in corn
plant breeding. Additionally, he set
up four scholarships to help fund the
college educations of minority students in
their pursuit of agricultural careers.
He was also active on many boards and
committees and served on the Board of

Directors of the Gratiot County Community
Foundation; Michigan FFA Foundation;
Gratiot County Farm Bureau (as President)
and the Gratiot County United Way
(as President).
Dr. Grant served as an industry representative
on the MCGA board for many years up until
the time of his death. Michigan’s agricultural
community was fortunate to have the
involvement and contributions of Dr. Grant.
We thank Dr. Grant for his commitment and
dedication. He will be sorely missed.

Michigan Corn Intern Sydney Miller Says Farewell
By: Sydney Miller

A

s you all read this, I have already
left the corn office and it was with
great sadness I said my goodbyes.
For almost two years I was given more
opportunities than I could’ve ever imagined.
With Michigan Corn I’ve been able to
broaden my agricultural knowledge and
learn more about the corn industry and
commodities as a whole. I was able to travel
across the state and as far away as Washington
D.C. for the first time, meeting many new

people and building my network
along the way.
I can confidently say that my time at Michigan
Corn has better prepared me for my career
track and I’m excited to implement the
skills I’ve learned as I move forward in
the agricultural
industry focusing
on education and
communication.

Although it is bittersweet to leave, I am grateful
for the experiences I’ve had during my time at
the corn office and the relationships I’ve built.
It surely wouldn’t have been the same without
the staff, boards of directors, and corn growers
I had the chance to work with and learn from.
For that I say “Thank you.”

Membership
has its
rewards...
This March, $33 million of our net profits are headed
straight back to our cooperative members. Patronage
is just one way GreenStone reinvests in our customers,
their businesses, and our communities.
To discover the many rewards of membership,
contact your local GreenStone branch.

800-444-FARM

www.greenstonefcs.com

14

MICHIGAN CORN | SPRING 2017

2016 PROGRAM
DISTRIBUTION
Research

29%
$603,378

33%

Education

$685,428

38%

Promotion

$791,741

2016 Financial Report from the
Corn Marketing Program of Michigan

T

education. This strategy focuses funding on
creating more long-term markets for corn
and corn-based products, including ethanol,
DDGS and meats.

You may notice some slight shifts in funding
allocation. In the past, the organization
focused more on research into improving
corn production. However, to address current
economic issues and low prices facing corn
farmers, CMPM felt it was important to
shift funds from research to promotion and

Much of the increased promotion funding is
helping to develop markets for distiller’s grain
and ethanol in emerging foreign markets.
Through your support, these countries are
being trained on how ethanol can clean up
their air. Farmers in these countries are also
being taught how to feed their animals with
DDGS, a high protein, high energy product.

he Corn Marketing Program of
Michigan is run by a governorappointed board of your peers.
This recap provides a snapshot of CMPM
spending in 2016.

This long-term strategy ultimately will lead to
increased corn demand.
Additionally, the move to increase education
funds comes from the need for consumers
to understand farming practices and the
importance of technology on the farms. This
includes efforts to guide the discussion on
what makes a farm sustainable, as well as
communicate the work that Michigan farmers
have done and how it has positively impacted
our environment.
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Blaine Baker – District 4
Dr. Doug Buhler – Mich. State University
John Burk – District 8
John Cnudde – MABA
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Corn Marketing Program of Michigan Board Members
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Tom Durand – District 7 (President)
Alvin Ferguson – Ex-Officio
Matt Holysz – District 2 (Treasurer)

MCGA
MICHIGAN CORN

Steve Lonier – District 6 (Vice President)
Craig McManus – District 5
Randall Poll – District 1

Heather Throne – Ex-Officio
Paul Wagner – District 9 (Secretary)
Ned Wyse – District 3

Michigan Corn Growers Association Board Members

G R O W E R S A S S O C I AT I O N

Carlton Blough – District 2
Russell Braun – At-Large
Dan Cable – District 8 (Vice President)
Matt Cary – District 2
Earl Collier – District 6
Gabe Corey – Industry Representative
Kevin Diffin – Saginaw Co. President

Richard Dobbins – District 7
Tom Durand – CMPM President
Alvin Ferguson – District 5 (President)
John Ferkowicz – At-Large
Janna Fritz – District 3
Matthew Frostic – District 3
Philip Gordon – District 8
Mike Hard – District 7

Tony Igl – District 4
Dr. James Kells – Mich. State University
Mark Kies – Hillsdale Co. President
Loren Koeman – District 6
Brian Kreps – Monroe Co. President
Bill Kushmaul – Clinton Co. President
Jason McConnachie – Sanilac Co.
President (Secretary/Treasurer)

Kyle McCarty – NCGA Action
Team Member
Ron Parks – District 5
Jeff Sandborn – NCGA Corn Board
Waylon Smolinski – District 1
Eric Voisinet – District 4
Tom Ziel – Huron Co. President

Michigan Corn Office Staff
Kay Barclay – Accountant and
Office Administrator
Tera Havard – Executive Assistant

Angel Jenio – Communications Director
Natalie Rector – Research Coordinator

Theresa Sisung – Advocacy and
Outreach Director

Find us on Facebook
www.facebook.com/michigancorn

Penni Sweeney – Membership &
Events Director
Jim Zook – Executive Director

Follow us on Twitter
@MI_Corn

